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European Aerosol Federation



The European Aerosol Federation, founded in 1959, brings together the national associations of 23 countries. It represents and defends the interests of some 800 players in the profession. Being in permanent contact with the institutions of the European Union, it has naturally set up its headquarters in Brussels.

An informing and harmonizing role…

The FEA follows European legislation systematically and vigilantly, within the framework of which it intends to drive the development of the aerosol industry. It fulfills its role through the following objectives:

· examining all questions relating to the aerosol industry,

· working out collective solutions to problems of common concern,

· representing its member associations vis a vis professional or supranational institutions, 

· cooperating, as far as possible, with supranational authorities in the preparation of regulations which could affect the activities of the industry it represents,

· providing guidance/recommendations to its member associations,

· collecting, exchanging and disseminating all information necessary for the achievement of its objectives,

· collecting and disseminating statistics of the aerosol industry on a European level,

· creating quality and safety standards for aerosol products,

· ensuring that aerosol congresses and exhibitions are organized, as circumstances require.

… a constant concern for progress

As the European aerosol industry is concerned to respond to the legitimate expectations of its users, it is vigilant on several fronts and attaches particular importance to the following: 

· maintaining high standards for the safety of the consumer as well as industrial sites,

· taking responsible measures to minimize impact on the environment,
· encouraging innovation and improvement in product performance across a wide range of products while respecting the competitive environment of its activity.

With this in prospect, the FEA has established four committees each dedicated to a particular issue:

· The Environment Committee. Since the environment remains an essential preoccupation of the aerosol industry, this committee works on the specific questions of reducing emissions of VOCs (Volatile Organic Compounds) and HFCs (hydrofluorocarbons), as well as more general recycling issues, all within the framework of the European directive relating to packaging and its development.

· The Industrial Safety Committee deals with questions such as the control of risks of major accidents and transport regulations. Working with the United Nations Organization, it participated in the setting of criteria for grading physical risk in the framework of the SGH (Harmonized Global System). This committee will present its latest update of the FEA Safety Guide at the Nice congress.

· The Packaging and Contents Committee, whose field of action covers the setting and updating of professional standards and the development of regulations pertaining to aerosols, particularly in relation to flammability and the alternatives to the water bath (methodology of tests for resistance to pressure and the detection of possible leaks). 

It is worth actively noting that most of the standards set by this FEA Committee are subsequently taken up and developed by the CEN (European Standardisation Committee).

· Finally, the Committee of Directors of the National Associations has the more general mission of reinforcing the FEA’s role as representative of the aerosol industry, maintaining good professional relations between the Federation and the national associations and ensuring maximum cooperation between them.



The Comité Français des Aérosols



Created in 1958, the Comité Français des Aérosols, (association law 1901) represents and defends the interests of all the players in the aerosol industry.

It has 70 members:

· sellers of aerosol products: cosmetic, household, technical and industrial, pharmaceutical and veterinary products.

· contract fillers,
· providers of components: metal cans, glass bottles, valves and accessories,

· manufacturers and distributors of propellant gases, solvents, raw materials,

· research laboratories.

A threefold mission:

· Promoting among its members the use of manufacturing standards necessary for the correct manufacturing of aerosols, the maintenance of safety for users and respect for the environment. 

The CFA has defined a “Code de Bonnes Pratiques de l’Industrie des Aérosols” (Code for good industrial and commercial practices) which each of its member undertakes to respect. It includes:

· production control,

· quality and safety of products put on the market,

· requirements for accurate information to consumers.

The CFA is a privileged platform for exchanges and meetings between the different players in the industry. It regularly organizes training sessions for its members, led by experienced industry professionals. 

· Representing the interests of the aerosol industry to public bodies, at national and European level.

The CFA has a privileged relationship with the different Ministries – Industry, Consumer, Transport, Health, Environment, with AFNOR, the French Organisation for Standards, and also with consumer associations, the media and key opinion leaders.

· Informing consumers.

The committee leads information and education campaigns aimed at both adults and children around three themes: 

· safety 

· the correct use of aerosols

· protection of the environment.

The CFA is an active member of the European Federation of Aerosols. 



the european aerosol market



In Europe, as in France, a stable market in recent years

• The production of aerosols has remained relatively stable in Europe where production has varied between 4.2 and 4.7 billion units during recent years.

The share by sector is very uneven and illustrates the clear dominance of the cosmetic sector:

· Cosmetic products 55 % 

· Cleaning products 21 % 

· Car and paint products 10 % 

· Pharmaceutical and veterinary products 6 % 

· Food products 8 % 

• The story is the same in France with a little more than 520 millions of units produced each year during the same period. The latest figures available (2001) show 523 million units produced by French aerosol fillers, or about 11 % of the European market and 625 millions of packaged units sold on the French market (or a consumption of 10 aerosols per person per year).

In terms of value at retail selling price sales, turnover stands at over 12 billion francs. 

The share by sector reflects near enough the European average with a still greater share for cosmetic products: 

· Cosmetic products 63 % 

· Cleaning products 15 % 

· Car and paint products 10 % 

· Pharmaceutical and veterinary products 9 % 

· Food products 3 % 

Development of aerosol production (in millions of units)
	
	1995
	1996
	1997
	1998
	1999
	2000
	2001
	2002

	Europe
	3826,89
	4162,28
	4308,02
	4406,67
	4398,88
	4488,35
	4675,83
	4745,76

	France
	570,35
	526,80
	529,90
	545
	525
	565
	523,40
	536


Future evolution: a large potential but watch out for competition!
While 10 billion aerosols are produced worldwide each year, Europe and the USA are clearly ahead of the pack, producing respectively 4.7 billion and 3.1 billion aerosols. They are followed some way behind, for the moment, by China and Japan, each with a production of 0.6 billion, Argentina with 0.4 million and Australia with 0.2 billion. Besides, the emergence of new markets has been observed, with a growth potential for Asia, India and the Middle East. 

However, as regards competition, other types of packaging, notably roll-ons for deodorants or electrical diffusers for air fresheners and insecticides, are hard on the heels of aerosol packaging, without however succeeding in deposing it. Because of its intrinsic qualities, the aerosol remains in effect very popular, still appealing to brand holders as to consumers. All of which doesn’t stop the profession from keeping abreast of research and innovation.

For more information: European Aerosol Federation (FEA): www.aerosols.org/


The Aerosol industry: a highly regulated industry



The aerosol industry, which developed at the beginning of the 1950s, did not have its first regulations until the 1970s. But today large number of laws surrounds the product from beginning to end, out of concern to protect man and the environment. 

Container and contents under close surveillance… 

• Since 1975 in Europe, a specific directive
 has taken into account the nature of aerosol packaging, i.e. that of a pressurized container and its potential for containing dangerous active products, particularly flammable ones. These regulations determine precise rules concerning the construction, resistance to pressure, air tightness of aerosol packages; in short it guarantees the safety of the aerosol system. It is essentially this directive which fixes the labeling regulations and the precautions for the use of aerosols.

• To this specific regulation valid everywhere throughout Europe have been added the regulations applicable to the products contained in the aerosol generators. This relates to the occurrence of cosmetic, household, pharmaceutical or food products. The Product directives, for example ‘Dangerous preparations
,’ have an effect on the grading and labeling of aerosol generators. 

… to protect everyone’s health and safety…

• It goes without saying that aerosols which contain consumer products are equally covered by papers, community directives or national laws which protect consumer interests: metrological directives, directive on general product safety, Code de la Consommation (Consumer Code) 
, etc. 

• Obviously, aerosols should not cause harm to the health of the workers who make them, to professional users or to the public at large. As such they are subject to the regulations applicable to the protection of health 
.

• Aerosols must also be transported in conditions of maximum safety, whether this transport is by road, rail, sea or by air. Numerous European regulations, such as the one known as ‘ADR’ for road transport, or regulations placed under the aegis of the United Nations subject the transport of aerosols to the rules for the transport of dangerous goods.

… in a protected environment

In order to be thorough it is necessary to mention that numerous laws relating to the protection of the environment are now codified.

• Since the end of the 1980s, after signing of the Montreal Protocol
, relating to substances which deplete the ozone layer (September 1987), aerosols no longer contain chlorofluorocarbons (CFCs) capable of affecting the ozone layer. 

It is worth noting that the aerosol industry was first to abandon the use of these substances in applying the principle of precaution voluntarily. 

Subsequently, all other substances regulated by the mechanism put into place by the Montreal Protocol have also been abandoned, notably propellants and HCFC solvents.

Still in the realm of air protection, the aerosol industry has voluntarily reduced its use of gases said to cause the greenhouse effect such as HFCs; these and in particular HFC 134a are non-flammable, and thus can be necessary in certain products where non-flammability is an unbreakable rule for the safety of users.
• Aerosols are of course subject to the rules which govern packaging and packaging waste. The makers of this packaging satisfy the basic requirements fixed by the European directive, which limits as far as possible the use of heavy metals harmful to the ground and water table environment. 

The aerosol industry only uses completely recyclable packaging materials such as steel, aluminum or glass.

Once used by the consumer, the aerosol becomes packaging again following the usual pattern for the recycling of household waste. Whatever the method of treatment, it is capable of being recycled and the recycled material becomes a raw material once more, which will be used to make a new product.

All in all, a risk-free product

In conclusion, the application of the regulations as well as the respect for professional standards and the following of the Code de Bonnes Pratiques de l’Industrie des Aérosols (Aerosol Industry Code of Good Practices)
 constitute the many elements which allow safe and reliable aerosol products to be put on the market.

And if it was necessary to retain just one example in the whole of the regulations, it would be the fact that before being put on the market, each aerosol manufactured undergoes a unit test in a bath of water at 50°C which allows its resistance and air tightness to be checked under pressure. This guarantees the complete safety of this kind of packaging.

It only remains for the user to read and follow the directions for use written on the packaging!



Education and information



Created in 1928, the aerosol is today the faithful companion of the everyday gestures of our lives, from bathroom to kitchen, passing through the garage, not forgetting the workplace.

Practical, economical, recyclable and respectful of the environment, aerosols are everywhere! This is why the profession judged that an effective education for the consumer should be put in place and is concerned to find the best ways to do it. 

From school …

Firstly the very young are targeted, to teach them the correct use of the aerosol: through the schools network, the CFA and most of the other members of the European Aerosol Federation each manage to reach dozens of thousands of children, in a partly fun, partly scientific way.

In 2002, the CFA reinforced its accident prevention campaign in this way by publishing a booklet called “Il était une fois les aérosols” (Aerosols, once upon a time…) in the form of a cartoon, which shows 8-13 year olds how aerosols work, explains their history and the safety precautions to be aware of when using them.

In Germany and Holland, the Industrie-Gemeinschaft Aerosole (IGA) and the Nederlande Aerosol Vereniging (NAV) provide teachers with an educational pack for 10-14 year olds, consisting of a video telling the story of the life of an aerosol, accompanied by brochures, questionnaires for pupils to fill in and of course, empty aerosol containers!

The British Aerosol Manufacturers’ Association (BAMA) favours the interactivity of the Internet; a site with three windows allows 12-18 year olds to check the application of their knowledge about the functioning of aerosols in everyday life, to be sure of completely safe usage.
The Asociacion Espanola de Aerosoles (AEDA) is finally developing a program more centered on educational publishing in tandem with the publishers themselves, whose publications they correct and update when aerosol products are in question. It is also preparing a small handbook to distribute to schools.

… to the mass market

The European associations are also seeking to get their message across to adults, either through the medium of doctors’ surgeries, health or professional training organizations, or through editorial or advertising in the press. Not forgetting mass marketing, which with its numerous daily outlets represents an important element.

For example, the CFA, having led a campaign for several years of consumer accident prevention and education, has developed different tools, whose message centers essentially on safety and the environment:

• a leaflet about the correct use of aerosols, essentially based around the precautions for use;

• an educational video cassette produced in collaboration with the Commission de la Sécurité des Consommateurs (Commission for Consumer Safety), which shows present day aerosol technology and the instructions consumers must respect in order to use them in complete safety;

• an information pack about aerosols

They are made available at no cost, and are widely spread throughout schools but also to fire service training and occupational health centers or on demand following mailings sent for example to the CFES – Comité Français d’Éducation pour la Santé (French Health Education Committee).

And today the information sometimes arrives directly into the hands of consumers, young and old, on the occasion of their wanderings through shopping centers. Since 2001, the CFA in effect has formed a true partnership with the mass market which has understood the safety objectives and is beginning to play the game willingly!



Summary of the study: consumer perceptions and expectations 



What is the true image of the aerosol? What are the expectations of consumers, the strong points of the product or possible psychological and cultural resistances to its use? The Comité Français des Aérosols wished to be able to bring these indicators to the profession at its meeting in Nice. This is the object of the qualitative study done in France and Germany from September 2002 to May 2003 by the Worlding company.

Principal results of the study

According to the aerosol users interviewed, the advantages, which are concrete, far outweigh the disadvantages which are of rather an abstract nature. 

• Among the advantages, we should mention the excellent diffusion of the product for a minimum of effort, by means of a rapid, clean system which conserves its contents well. These advantages are so well integrated that the consumer is hardly even aware of them.

• The disadvantages are of two kinds: a few criticisms regarding certain buttons and the diffusion at the end of usage, which gives rise to expectations of technical improvements, and more important concerns around the themes of recycling and pollution. The danger in domestic spaces is generally well known and controlled thanks to the inclusion of ‘precautions for use’ on the product labeling. On the other hand, consumers want to be reassured about recycling (what becomes of the object after use, is it well recycled?) and of pollution (what is the effect of propellant gas for oneself and for the distant surroundings?) The people interviewed showed themselves quite confident in the capacity of science, industry and the political authorities to lead appropriate research and find acceptable solutions.

• Besides the answers to the disadvantages which we have just mentioned, expectations were expressed regarding innovation in the design. The French want an improvement in aerosol aesthetics and the Germans want a better grip and more ease of handling. These two axes, aesthetic and practical, can be united through ergonomic design. 

The aerosol is considered a force to be reckoned with by consumers, but there is a risk of it becoming commonplace. This is why manufacturers will have to respond to the expectations of innovation perceptible by non-specialists.

• • • • •
� Directive 75/324 EEC of 20th May 1975, modified by Directive 94/1 EC of January 6th 1994


� Cosmetic texts, dangerous preparations, see JO brochures 


� Code de la Consommation (Consumer Code) – JO


� Code de la Santé Publique (Public Health Code)


� Code de l’Environnement (Code of the Environment) – JO and


Montreal Protocol (1987) relating to the protection of ozone


Kyoto Protocol (1997 relating to global warming


Packaging and packaging waste Directive under review


� Source: Comité Français des Aérosols
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