challenges and opportunities in the aerosol industry
Résumé

Having had to face the challenge of sustainable development long before others, the aerosol industry began to take proactive steps in for the good of  the environment from the end of the 1980s, by withdrawing all substances which could harm the ozone layer.

In the search for a balance between health, safety, environment and technical imperatives, the different players in the profession tirelessly pursue a policy of innovation, partnered with vigilance by the European Aerosol Federation (FEA) and each of the national associations, such as the Comité Français des Aérosols (CFA).

Surrounded by a framework of regulations which it surpasses through its Codes of practice and influences to encourage a sense of harmonisation, the aerosol industry also addresses consumer needs through campaigns of education and communication.

Today the presence of aerosols in everyday life and universal usage of aerosols, the preference of consumers despite the emergence of other types of packaging in a sensitive context, justifies the progressive attitude adopted by aerosol manufacturers.

The peculiarities of the aerosol compared to other types of packaging make it product to be reckoned with: 10 billion units are manufactured every year throughout the world!

�  After the signing of the de Montreal Protocol in 1987, it undertook, in a convention signed on the 7th February 1989, to reduce the use of CFCs by 90 % before the 31st December 1990. Since that date, aerosols no longer contain CFCs!








